For Thesis option: Total 40 credits

Curriculum

For Non-thesis option: Total 46 credits (6 more credits)

Program Course Credits Hours Description Reference
A student chooses one of all area-based languages
M.A. Language 1 2 2 ) ) ] Language
including English.
A student chooses one of all area-based languages
M.A. Language 1 2 2 ) ) ] Language
including English.
) This course is designed for providing a comprehensive
Understanding the Trends ] i ) )
) knowledge of international area with the understanding of
M.A. of International Area 3 3 ] ) Mandatory
current international area commerce/trade trends (e.g.,
Commerce ..
Digital and Cyber-system economy).
Introduction to Political This introduction course offers the fundamental
M.A. Economy of International 3 3 knowledge of political economy in international area Mandatory
Area studies.
It offers diverse interdisciplinary theories to
Methodology for Study of evaluate/analyze issues on international area commerce.
M.A. ) 3 3 ] o ] ] Mandatory
International Commerce Also, it attempts to minimize and link between theories
and the real-world practice.
This course provides an in-depth analysis and extensive
M.A. International Trade Issues 3 3 case study of trade and commerce issues in the Area-major
international regions.
o This course combines overseas localization strategy with
Overseas Localization and ) )
M.A. ] 3 3 the latest supply chain strategy to help students upgrade Area-major
Supply Chain Management o ) .
their international working knowledge.




Theories and Practices of

This course on trade negotiations skills is designed to

M.A. International Trade provide students with the skills to develop strategies and Area-major
Negotiations tactics in the conduct of trade negotiations.
International Law and This course delves into international law as a means of )
M.A. o o Area-major
Negotiation negotiation settlement.
Understanding the )
) ) This course helps a graduate student to understand a .
M.A. Commercial Environment ) i ) ) ) Area-major
) . comprehensive commercial environment for China-Taiwan.
of China-Taiwan
Understanding the )
) ) This course helps a graduate student to understand a
Commercial Environment i ) i )
M.A. comprehensive commercial environment for North and Area-major
of North, and Central and ]
. Central and South America.
South America
Understanding the )
] ) This course helps a graduate student to understand a
Commercial Environment ) i ) . .
M.A. ) comprehensive commercial environment for southwest Asia Area-major
of Southwest Asia and
and ASEAN.
ASEAN
Understanding the This course helps a graduate student to understand a
M.A. Commercial Environment comprehensive commercial environment for Russia and Area-major
of Russia and CIS CIS.
Understanding the )
] ) This course helps a graduate student to understand a )
M.A. Commercial Environment ) ] ) Area-major
comprehensive commercial environment for Europe.
of Europe
Understanding the )
) ) This course helps a graduate student to understand a )
M.A. Commercial Environment ) ] ) ] Area-major
. comprehensive commercial environment for Africa.
of Africa
Understanding the )
) ) This course helps a graduate student to understand a
Commercial Environment i . . i )
M.A. comprehensive commercial environment for Central Asia Area-major

of Central Asia and Middle
East

and Middle East.




International Digital

This course helps to create digital strategy through

defining digital objectives, website internationalization,

M.A. ) o ) ) Area-major
Commerce Strategy addressing digital infrastructure needs, and choosing an
appropriate sales channel mix.
Heads of regional headquarters, general directors of
Overseas Markets and overseas offices of KOTRA with extensive experiences give )
M.A. ) o ] ] ] Area-major
International Trade specialized and practical lectures on international market
opportunities and challenges.
Diplomacy and This course is provided by current and former )
M.A. ) Selective
International Commerce ambassadors.
) Students can utilize research and training programs
Understanding Future . .. . . .
M.A. through on-site visit to leading overseas trade fairs Tentative

Technology Project

exhibitions during summer or winter breaks.




Time Table for Master Students (Thesis option)

Language Language 1 Language 2 4 credits
Methodology for
Study of
Understanding the International 3 credits
. Commerce
Prerequisite Trends of .
Mandatory International Area (3 credits)
Courses prerequisites Introduction to
Commerce -
_ Political Economy
(3 credits) of International 6 credits
Area
(3 credits)
Concentration . . .
3 credits 3 credits 6credits
Courses
Area-major ) ] ] 6 18
3 credits 3 credits 6 credits ) )
Courses credits credits
Selective 3 3
Courses credits credits




Faculty

Name Position

Kang, Jun Young Department Chair

Program Coordinator
B (KOTRA), In Charge of
Park, Hanjin .
International Trade and

Commerce

Program Coordinator
Kim. Jinh (HUFS), In Charge of
im, Jinhyoun
Y 8 International Commerce

and Economics

Education

Ph.D. in Political
Economy, Cheng chi

University, Taiwan

Ph.D. in Management,
Fudan University, China

Ph.D. in Applied
Economics, University of
Missouri-Columbia, USA

Field of Specialization
Political Economy of

Contemporary China /
China’s Political System /

China’s Foreign Policy
Localization Management/

FTA and Value Chains /
China’s Macroeconomic

Development and Policies
International Commerce /

Economic Cooperation
and Security / Digital
and System Economics /
Spatial Analysis

Contact Information

e-mail:
junka009@hanmail.net /
jykang@hufs.ac.kr

e-mail:

chinaparkO9@naver.com

e-mail:
kimjh@hufs.ac.kr




